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ALEX TROUP IS DEAD 


DISTINGUISHED EDITOR OF 
THE NEW HAVEN UNION A 
VICTIM OF APOPLEXY. 


Was Member of the National Demo- 
cratic Committee and Stood High 


in Party Councils—Started His 


Paper Thirty-seven Years Ago— 
Held Several Offices. 


Alexander Troup, editor of the New 
Haven (Conn.) Union, died suddenly 
on Friday of apoplexy at the Grand 
Central Station where he was about 
to take a train for his home. 

He had been spending the day at 
Democratic headquarters in  confer- 
ence with Norman E. Mack, chair- 
man of the National Committee, and 
other party leaders. In his pocket 
was a letter from W. J. Bryan com- 


plimenting him on his work in the 
Demccratic cause. 

Mr. Troup had been editor and 
manager of the New Haven Union 


ever since he founded it in 1871. He 
was born in Halifax, Nova Scotia, and 
came to the United States in 1856; 
was educated in the public schools, 
and took up the trade of printer, 
working in Boston, Springfield and 
New York. He then went to New 
Haven and started the Union, in part- 
nership with two fellow-compositors. 
At first it was a weekly, issued every 
Saturday. Later it became a daily, 
the organ of labor and the Greenback 
party; then it was a Democratic 
newspaper. 

From the first Troup as its editor 
and owner became identified with the 
city and State political party, whose 


views it advocated. He was New 
Haven Tax Commissioner in 1880, 
member of the State Legislature in 


1883-5, Collector of Internal Revenue 
for Connecticut and Rhode Island in 
1885-9, Chairman of the Democratic 
State Committee in 1896-8, Connecti- 
cut member of the National Demo- 
cratic Committee, 1896-1900. He was 
appointed Director of Public Works 
in New Haven on July 1, 1899, but 
resigned on Sept. 30 of the year fol- 
lowing. 


Warrant Out for Richardson. 


A warrant has been issued at Scran- 
ton, Pa., for the arrest of Thomas L. 
Richardson, who represented himself 
to be an advertising agent for the 
Labor Advocate, of Pittston, the offi- 
cial organ of the Central Labor Union 
of that city. The prosecution was in- 
stituted by the officers of the Pittston 
Central Labor Union, who assert that 
they never gave Richardson a com- 
mission to solicit advertisements for 
them. Richardson endorsed a check 
in the name of the labor union and 
had it cashed. 





The Bridgeport Booster, a Sunday 
newspaper, made its first appearance 
Sept. 6. The publishers of the enter- 


prise are the owners. 
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ACCIDENTALLY KILLED. | 





Editor Chaffee Was Shot While Open- | 
ing His Grip to Get Cigars. 


It has been found that James J. 
Chaffee, associate editor of the | 
Augusta (Ga.) Herald, did not com- 


mit suicide on a train on Aug. 26, as | 
at first supposed. He received 
the fatal wound while opening a grip 
to get some cigars. 

Mr. Chaffee was home 
from Atlanta and seated with 
Mr. Steiner, of Augusta, talking, when 
it was suggested that they go to the 


was 


returning 
was 


smoker and purchase some cigars 
Mr. Chaffee said this was not neces- | 
sary, as he had some cigars in his | 
grip. He went back to where his grip 
was located and opened it. As _ he | 
did so a shot was fired, and Mr. | 


Chaffee exclaimed, “I am shot.” 
He died the next day. 


The New York Democratic Edi- 


torial Association will enjoy its an- 
nual dinner this year in Rochester, 
Sept. 14, on the eve of the Democratic 


State convention. 


The Dansville (N. Y.) Advertiser 
has been sold by A. O. Bunnell to 
Joseph .W. Burgess of Dansville and 
Frank J. Brettle of Ellis, Kas. | 





BLACKLISTED FAIR DULL. 


Indiana Newspapers Do Not Boost 
it and Attendance Drops. 

That a county fair depending 
public patronage can not afford 
without newspaper support has 
demonstrated at Anderson,  Ind., 
where the Madison county fair at- 
tracted less than one-third the number 


upon 
to do 


been 


of people who attended the fair on 
Thursday, one year ago. At that 
time the fair association depended 


almost wholly on the newspapers for 
advertising, and the local papers and 
other papers of Madison county 
boosted the fair in every way possible. 
This year one of the directors of 
the fair association, who had charge 
of the advertising, concluded that 
newspaper advertising does not pay. 
Being permitted to execute his own 
ideas, he chose to have a few banners 
painted and posted. The newspapers, 
therefore, ignored the fair association 
and said nothing concerning the fair, 
the exhibit, races or anything per- 
taining to it. As a result the attend- 
ance has been the smallest in years. 


York 


The (Pa.) Gazette, which 
went into the hands of a receiver in 
June, 1906, has been declared bank- 
rupt. 


5 CENTS A Copy 


|PAPER MILLS OPEN UP 


INTERNATIONAL PAPER CO. 
ORDERS SEVERAL MILLS 
TO RESUME WORK. 


Differences With Workmen Which 
Brought on a Strike in Many of the 
Plants a Few Weeks Ago Have 
Been Adjusted—Supply of Paper 
on Hand Not Large. 


The International Paper Co. is 
starting up its mills in different parts 
of the country. The mills at Liver 
more Falls, Me., began work Sept. 8 
The men who have been idle during 
the last four weeks because they 
refused to accept a cut of ten per 
cent. in wages returned to work 
uider the schedule agreed to in the 
contract recently signed by the 


company and the Stationary Firemen 
and the International Brotherhood of 
Pulp, Sulphite and Paper .Mill Work- 
The new schedulk 
five per cent. 
The Fort 
giving employment 
sumed last 


ers reduces wages 


tN. ¥.) 


4 8) 


Edward plant, 


to men, re 


operation week 


Pioneer Press Not Sold. 
Webster Wheeler, 
Paul Pioneer 
there truth 
that paper had 
sentatives of the 


the 
that 
that 
repre- 


editor of 
Press, states 
in the rumor 
been sold to 


Steel Trust. 


St 


1s 


no 


Money for Socialist Paper. 

Five thousand Socialists attended a 
meeting held in the Grand Central 
Palace, New York, Monday evening, 
for the purpose of raising funds to 
carry on the publication of the New 
York Evening Call. Robert Hunter, 
who presided, declared that the Re- 
publican and Democratic newspapers 
were owned by capitalists; the Inde- 
pendence party papers were owned by 
man, and the Socialist party, to 
be equally represented, he said, would 
have to have a paper of its own, and 
urged money and pledges for the sup- 
port of the Call. 


onded by the Rev. 


one 


In this he was sec- 
Alexander Irvine. 





The Profits of The Commoner. 

Charles W. Bryan has sent a check 
for $2,000 to Governor C. N. Haskell 
of Oklahoma, treasurer of the Dem- 
ocratic National Committee, repre- 
senting receipts over expenditures in 
The Commoner office from July 24 to 


September 1. He also sent a check 
for $340 as the receipts from fifty- 
nine contributors to the campaign 
fund. 


Walked from Chicago to New York. 

Carl C. Countryman, formerly a 
newspaper man, but now of Chicago, 
arrived in New York last week after 
a 1,700-mile walk. He intends to 
return home by way of Washington, 
Florida, San Francisco and Portland, 
walking the entire distance. He left 





Chicago March 21. 
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BUSINESS MAN’S MAGAZINE. 
Alvah W. Knapp of the New York 
Office Made General Manager. 


At a recent meeting of the Board 
of Managers of the Business Man’s 
Publishing Company of Detroit Alvah 


W. Knapp was brought to the front 
as general manager. He had pre 
viously held the position of secre- 
tary of the company and had been 
its special representative in New 
York City for the past four years, 
his work consisting principally in 
looking after the advertising in the 
East of the Bookkeepe r, which the 
company publishes. Mr. Knapp de 
veloped an unusual aptitude in the 
advertising ficld and assisted to a 


large extent in making the magazine 
one of the strongest of the periodicals 





devoted to practical subjects. In his 
new position it is understood that 
Mr. Knapp has plans for an increased 
strengthening of the magazine, edito 


business side 
Knapp’s inten- 
shall be 
practical without 
being too technical. It is designed to 
interest and instruct every person who 
has with the 
ment of a business. This includes not 
the man who keeps the records 
of transactions, the bookkeeper, but 
every employee from sales-clerk up to 
himself. It 


rially as well as on the 
It is said to be Mr 

that the Bookkeeper 
immediately 


tion 


more 


anything to do manage- 


only 


manager and the owner 
is not surprising, therefore, that the 
Bookkeeper has a circulation which 


would cause ¢he. publishers of the old- 
line and 
that it for 
advertising than ier publication 
of its kind 

The Publishing 
Company publishes edition 
called the Business Man’s Magazine 


magazines to open their 


t eyes, 


commands higher rates 


any ot 


Man’s 


London 


Business 


and maintains offices in New York 
and Chicago Besides the maga- 
zines the company publishes a large 
number of books on business sub 
jects, principal among which is “The 
American Business and Accounting 


Encyclopedia.” This consisted origi- 
nally of four volumes, but it is 
now im course of revision and en 
largement and will be contained in 
six volumes. It undertakes to define 


subject 


term 
to 


every and treat 
known business and 
Many of the articles are 


every 
accounting 


exhaustive 


discussions of the subjects, making 
the whole work a comprehensive 
series of text-books 

Mr. Knapp became connected with 
the Business Man’s Publishing Com 
pany officially when he was elected 
secretary on Jan. 1, 1901. He came 


o New York in April, 1904, and the 


work of the East was placed in his 
hands. His success was remarkable 
from the outset. He is in the prime 


of life, and possesses both mental and 


physical characteristics that compel 
success. 

It is announced in the last issue of 
the magazine that E. H. Beach, for- 








“In 
Philadelphia 
nearly 

every body 
reads 

The Bulletin.”’ 


NET AVERAGE FOR JULY 
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COPIES A DAY. 
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mer editor and treasurer of the com- 
pany, is no longer connected with 
either of the publications. 





TRADE PRESS CONVENTION. 


Annual Meeting of Federation to be 
Held in Chicago in October. 


The Annual Convention of the Fed- 
eration of Trade Press Associations 
in the United States will be held in 


Chicago October 13, 14 and 15, and is 
expected to be of unusuabinterest and 
valuc 

W hil 


vet 


no definite programme has 
j prepared, one of the sub- 
jects which will be given attention is 
the relations between publishers and 
advertising agents there 
should any business relations 
between them, and why or why not. 
Robert Tinsman, of the Root News- 
\ssociation, New York, will 
on “The trade paper plus or 


been 


whether 
be 


. 1 
speak 


minus the advertising agency,” and 
Frank Presbrey, of The Frank Pres- 
brey Co., advertising agents, will 
speak along similar lines, from the 
agency standpoint. Henry G. Lord, 


of Lord & Nagle Company, Boston, 
publishers of Textile World 
has consented to present 
sul of which has not yet been 
announced, and A. H. Lockwood, of 
Hide and Leather, Chicago, ex- 
pected to talk about the editorial 
side of trade paper making. Among 
others who will probably address the 
convention are Mr. Wessels, general 
of the Grocery World and 
General Merchant, Philadelphia, and 
John A. Hill, president of the Hill 
Publishing Company, New York, who 
| especially requested to state 
defend the attitude of those pub- 
decline to do business 
with advertising agents, as principals. 

©. P. Austin, Director of Statistics, 
Department of Commerce and Labor, 
has accepted an invitation to address 
the meeting 

\n interesting feature of the con- 
vention will be an exhibition of tech- 

1 and trade publications. 
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BUSINESS GOOD IN TEXAS. 


Mr. Russell of the San Antonio Ex- 
press Enthusiastic Over Outlook. 


H. H. Russell, vice-president of the 
San Antonio Express, is in New York 
for two-weeks’ visit. Mr. Russell 


states that times have not been better 
in Texas during the past twenty years 
h at present. The State 
one-third of the cotton 
1e United States. Land has 
increased in value since it 
that it is admirably 
apted to the raising of citrus fruits. 
the farmers started 
Bermuda onions, and now 
State produces more onions than 
Bermuda Islands, and the quality 
is just as good. Last year’s crop 
amounted to over $3,000,000. 

The Express is a morning paper 
with a circulation of over 14,000 on 
weekdays and about 25,000 on Sun- 





discovered 


was 


ve 4 "e son 
Five years ago 


eTOW 


day. 

J. P. Smart, 150 Nassau street, New 
York, is the representative of the 
Express in the foreign field, and is 
calling on the different agencies with 
Mr. Russell 


(According to Mitchell’s Newspaper 
Press Directory there are now pub- 
lished in the United Kingdom alone 
no fewer than 2,353 newspapers. 





CLUBS AND ASSOCIATIONS 


Governor Fort was the guest of 
honor at the Shore dinner of the 
New Jersey Editorial Association, 
held at Pleasure Bay on Tuesday, 
September 2. 

The Southwest Kansas Editorial 
Association will meet in Wichita the 


first week in October. J. L. Bristow, 


Republican nominee for U. S. sena- 
tor, and W. R. Stubbs, Republican 
nominee for governor, will be the 


principal speakers. 


The Eighth District Publishers’ 
League of Kentucky held its annual 
meeting at Estill Springs Sept. 4 


At the meeting of the Wyoming 
State Press Association, held at Sher 
idan, Fred E. Winchester of Ther- 
mopolis was elected president. A. J. 
Mokler of Casper was elected secre- 
tary-treasurer, and Will Reid of Raw- 
lins vice-president. Thermopolis was 
designated as the place for the 1909 
meeting. 

The Elgin Press Club recently 
took a trolley ride to Aurora and 
Joliet. At the latter place the mem- 
bers visited the State penitentiary 
where they were entertained by the 
convicts’ orchestra. Among those 
who comprised the party were Miss 


Anna Inman of the Chicago Inter- 
Ocean, and Charles L. Stevens, man- 
aging editor of the Joliet Daily 
News. 


The Press Club of Salt Lake City 
was the guest of W. P. Kiser, vice- 
president and general manager of the 
Wagner Brewing Company, at a ban- 
quet Saturday evening, given at the 
Emigration Canyon Inn, the new 
resort for Salt Lakers, at the mouth 
of Emigration canyon. 


Members of the Milwaukee Ger- 
man Press Club, accompanied by 
their families, participated in the 


third annual outing of that organiza- 
tion Sunday at Hilgen Spring Park 
in Cedarburg, to which place the 
party was taken in special cars. 


A meeting of newspaper men pub- 
lishing afternoon dailies in Louisiana 
will be held to-morrow at Alexan- 
dria for the purpose of organizing a 
Louisiana Afternoon Press League. 
The purpose of the proposed organi- 
zation is to secure co-operative tele- 
graph and mail State news 
and other assistance for the 
of afternoon dailies 


service 
welfare 


The following is a list of presidents 
chosen for districts embracing cer- 
tain States at the recent convention 
of the Associated Advertising Clubs 
of America held in Kansas City: 

Eastern District—Gerald B. Wadsworth, 
New York: Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Connecticut, New 
York, Pennsylvania, Delaware, New Jersey, 
Maryland and the District of Columbia. 

Central District—S. B. Queal of Cincinnati: 
Ohio, Indiana, Michigan, Illinois and Wis- 
consin. ; ‘ = 

Southeastern District—Enos Spencer of 
Louisville: Virginia, West Virginia, Ken- 
tucky, Tennessee, North and South Carolina, 
Georgia, Alabama, Mississippi _and_ Florida. 


Southwestern District—A. E. Hutchings of 
Kansas City: Missouri, Arkansas, Kansas, 
Oklahoma, Texas, Louisiana, Colorado anc 
New Mexico. 


Northwestern District—Henry Weston, Min- 


neapolis: Minnesota, Iowa, Nebraska, North 
Dakota, South Dakota, Wyoming, Montana 
and Tdaho. 

The Missouri Democratic State 


Press Association will hold its fourth 
biennial meeting at the Southern 
Hotel, St. Louis, Sept. 18. John W. 
Kern, Democratic candidate for vice- 
president, has been invited to address 
the convention. 
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A VISITOR FROM DENMARK. 


Gives Some Interesting Facts About 
Copenhagen Newspapers. 

Axel Kirchhoff, of the editorial staff 
of the Copenhagen, Denmark, Mid- 
dagsposten, was a caller at the office 
of Tue Epiror AND PuBLISHER Tuesday. 
Mr. Kirchhoff, who is a member of 
the Copenhagen Journalist Associa- 
tion, visited this country for the first 


time seven years ago. The changes 
that have been made in New York 
within this period he declares are 
marvelous. On Wednesday he in- 


spected the plant of the Brooklyn 
Zagle and expressed his admiration 
of it. Mr. Kirchhoff sailed for home 
on Thursday. 

In speaking of the Middagsposten 
with which he is connected he said: 

“The daily papers of Copenhagen, 
twelve in number, are of three kinds, 
morning, noon and evening. Only 
one edition published each day 
unless some extraordinary event oc- 
curs. The Middagsposten comes out 
at noon and has a circulation of 
26,000. This is a large circulation for 
a paper in a city in which the people 
have been accustomed to read their 
favorite journals in the cafés where 
files are kept for the accommodation 
of their patrons. 

“Work starts on our publication at 
7 A. M. and the paper goes to press 
about 10 o'clock. From ro until 2 
the reporters, unless they are cover- 
ing special events, are off duty. At 
2 o’clock they assemble in the office 
and receive assignments for the after- 
noon and evening. 

“We have an excellent foreign news 
service and pay considerable attention 
to what is going on outside of Den- 
mark. Of course home news is what 
we specialize on.” 





is 





CHANGES IN INTEREST. 
The Bradford (Pa.) Daily Record 
has passed into the hands of Henry 
W. Shoemaker of New York and G. 
Scott Smith of Bradford. 


Cameron has purchased an 


News. 


Colin J. 
interest in the Northfield Vt.) 
the 
ac- 
the 


Bishop John J. O’Connor, of 
Diocese of Newark, N. J., has 
quired the Catholic newspaper, 
Monitor. 


The Apparel Retailer, of Boston, 
owned by Mayor Hibbard, has been 
sold to De Sales Doonan, formerly its 
managing editor, and Joseph H. Len- 
non, the advertising manager. 





The Bristol (Tenn.) Evening News 
is now owned by a stock company 


with L. M. Neas, formerly of the 
Knoxville Journal, as business man- 
ager. 


The Muskogee (Okla.) Index has 
been sold to George C. Hench. 








Has a Business PULL 


In the great industrial center embracing 
Western Pennsylvania, West Virginia and 
Eastern Ohio with a population of over 
2,500,000. 


The Pittsburg 
Dispatch 


reaches the largest number of homes and 
is read by the men and women who. com- 
prise the purchasing power of the wealthy 
district. Advertisements in the DISPATCH 
INSURE prompt RETURNS. 


SpectaL REPRESENTATIVES: 
Wattace G. Brooxg, orace M. Forp, 
225 Fifth Ave., Marquette Bldg., 
New York. Chicago. 
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PROSPERITY AHEAD. 


Work of the Sunshine Club of Cin- 


cinnati in Converting Pessimists 


into Optimists—Campaign Docu- 


ments Were Distributed Through 
the Manufacturers and Jobbers. 
George A. Shives, of the Advertis 
ers’ Club of Cincinnati, who has been 
actively identified with the “Sunshine” 
or prosperity movement in that city, 
recently talked of the work accom 
plished by the latter before the Asso 
ciated Organizations, representing 
Cincinnati's allied business interests. 
Mr. Shives said that in carrying on 
the movement three kinds of pessi- 
mists were discovered. First, those 
whose business was seriously affected 
by the panic and who could see few, 
if any, rays of sunshine through the 
clouds of depression; second, political 
pessimists who attributed the business 
depression to the strenuous use of 
the “big stick,” and third, those who 
might be likened to the professional 


mourners of the Orient who find 
profit in wearing long faces and in 
dulging in loud lamentations 
Continuing, Mr. Shives said: “The 
Cincinnati Sunshine Club concerned 


itself entirely with the first class, the 
unfortunate victims of the panic. We 
assumed that natural conditions war- 
ranted normal business activity. Since 
the rural population, representing 70 
per cent. of the people of the United 
States, suffered little from the panic, 
and since relatively but a small per- 
centage of the people residing in the 
large cities were seriously affected by 
it, we assumed that 90 per cent. of 
the whole people stood for optimism 
and, therefore, we had to deal only 
with the 10 per cent., which repre- 
sented pessimism, real or pretended. 

“A series of letter-inserts, desig- 
nated “Sunbeams,’ were prepared. 
Over 400,000 were printed and given 
free to manufacturers and jobbers, 
who sent them broadcast throughout 
the land. 

“When the work of the Sunshine 
Club was inaugurated, June 2nd, pes- 
simism was running riot. To-day, 
everybody you meet in Cincinnati is 
looking at the rising sun of 
perity. On all sides it is 
good times either now are here or 
are fast approaching. True, there are 
certain lines of industry which have 
not yet materially recovered from the 
depression, but the nature of these 
lines is such that immediate recovery 
can not reasonable be expected. 


pros- 
felt that 


“The advance agents of prosperity, 
those who blaze the way—the repre- 
sentatives of those forms of business 
which require more or less prepara- 
tion for active business, have been 
planning for several months in full 
confidence as to the future, believing 
that the Fall and early Winter months 
will witness normal business activity, 
and that the year 1909 will prove to 








THE ANDERSON 


(S. C.) DAILY MAIL 


The most prosperous section of South 
Carolina is reached by the DAILY 
MAIL. No foreign advertiser or adver- 








tising agent can afford to overlook An- 
derson and the DAILY MAIL when con- 
templating a campaign in the South, if 
he would do justice to himself or his 
clients. 


DAILY MAIL = Anderson, S. C. 
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be the greatest year for safe, sane 
business activity and substantial pros- 
perity in the history of this glorious 
country.” 





DENMAN THOMPSON AS HOST. 


Veteran Actor Entertains Boston 


Newspaper Men at Swanzey. 


Denman Thompson, the veteran 
actor, recently entertained at his 
‘home in Swanzey, N. H., a party of 
Boston newspaper men made up by 
B. F. Keith. 

Following billiards and a trip 
through the extensive grounds, lunch 
was announced, and between mouth- 
fuls of delicious fried chicken and 
other dainties, reminiscences of the 
stage career of the famous actor were 
reviewed and enjoyed. 

Mr. Thompson had a merry story 
for every name and incident that was 
mentioned. 





Tennessean’s Guests Arrive. 


Seventeen young women who have 
been spending a month abroad in a 
trip through England, Belgium, Hol- 
land, Germany, Switzerland and 
France, as guests of the Nashville 
Tennessean, arrived in New York on 
their way home on Saturday. They 
told the reporters who interviewed 
them that they had had “a splendid 
time.” 





The plant of the Paducah (Ky.) 





Register has been sold to C. Flournoy. 








ALEXANDER TROUP, 
EDITOR OF THE NEW HAVEN UNION WHO DROPPED DEAD IN THE GRAND CENTRAL STA- 


TION, NEW YORK, ON FRIDAY, SEPT. 4. 





NEW PUBLICATIONS. 
Newport, Wash., is to have a new 
weekly called the Pend Oreille Press. 
Le J. Amiott is the editor. 


Rule, Texas, only thirty months 
old but with a population of over 
2,000, is to be the home of a daily 
newspaper edited by J. D. Hall. 





The Woodbury (Pa.) Daily News 
is a newcomer. It is Republican in 
politics and is edited by Louis Klein- 
hanz, the owner. 


New Ontario, Canada, is to have 
a new daily called the Northern Star. 
George J. Ashworth, formerly of the 
Toronto Star, is president and gen- 
eral manager of the publishing com- 
pany. 





A new German weekly called the 
Notenblatt, the official organ of the 
Personal Liberty League, has made 
its appearance at Cleveland with Dr. 
W. L. Pccenberg as editor. 





Kent (lIa.) is soon to be the birth- 
place of a new weekly called the Bul- 


letin. Its daddy will be Louis Holli- 
day, formerly of the Red Oak 
Express. 


The Arlington (N. J.) Argus will 
make its début in a few days. Barn- 
ard J. Fredericks is one of the incor- 
porators of the publishing company. 





The Stockton (Pa.) Times, pub- 
lished at East Camden, that State, will 
hereafter be known as the Camden 
Times. John J. Tischner is the editor. 
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PUBLISHING IN A FLOOD. 


Some of the Experiences of the 
Augusta Herald Employees. 


Trying to run newspaper with 
part of the plant under water is not 
in easy task, as the publishers of 


the Augusta (Ga.) Herald found dur- 


ing the flood that for several days 
swept that city. 

On the first day the Herald was 
ready for the press, when the rising 


waters put a stop to 


| everything 





except the work of saving life and 
property from immediate destruction. 
On Thursday all day the city was 
under water, and nothing could be 
done anywhere except to wait for the 
waters to fall. On Friday, in the 
mud, and on the press of a job office, 
the Herald was printed, in abbrevi 
ated form, to accommodate itself to 
the press, but carrying the story of 
the flood. On Saturday the regular 


ifternoon paper was printed, the first 
complete newspaper printed in the 
city after the flood, and delivered to 


all subscribers, and this was _ fol 
lowed on Sunday morning with a 
Sunday edition of sixteen pages 
which in its make-up did not reveal 


a trace of the extraordinary difficul 


ties under which the work was done. 

Yet this work was done with the 
entire office in confusion. From the 
first floor everything moveable had 
been carried hurriedly to the upper 
stories, and scarcely anything was 
in its right place. New steam boiler 


and gas connections had to be made, 


to overcome the absence of electric 
power. 

In the press-room only the worst 
of the mud had been removed, and 
the press pit was full of water which 
could not be taken out Notwith- 
standing all this, the Saturday after- 
noon and Sunday morning Herald 
appeared in almost perfect and un- 
abridged form. It is a newspaper 


feat which has rarely been equaled, 
and of which the Herald and Augusta 
have just reason to feel proud. 


Albert F. Culligan, one of the dra- 
matic critics of the New Orleans 
Times-Democrat, is spending a vaca- 
tion in New York at the Imperial 
Hotel. He is expected to return to 
his newspaper duties in two weeks. 

Sidney Ormond, formerly of the 
\tlanta Constitution, is doing star 
work on the Times-Democrat and 
assisting in handling the telegraph 
copy twice a week. 

Homer George, formerly of the 
Chicago Examiner and later with the 
New York American’s sporting de- 
partment, has begun his duties as 
press representative of the Klaw & 
Erlanger theatres, Tulane and Cres- 
cent, in New Orleans. He left New 
York ten days ago. 








An Important Factor, 
in Philadelphia, is the German 
population of 350,000. These peo- 
ple are thrifty—60,000 own the 
houses where they live——and the 
German papers must be used to 
reach them through advertising. 
The papers are the Morgen Ga- 
sette, Evening Demokrat, Sonns- 
tag Gazette and Staats Gazette 
(weekly). 








Examined by the Association of Ameri- 
can Advertisers. 
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WHAT GEORGE P. ROWELL DID 
FOR ADVERTISING. 


ree ‘¢ Rowe ll, 


hronicled in these columns last 


death 
wec k, 


did more than any other man to estab 


Gee whose was 


lish advertising upon dignified and 
systematic basis 
When he 


tising 
the 


the first adver- 
lly 


respect 
the 


founded 


agency that rea commanded 


confidence and of the 


he 


regeneration of a business 


newspapers took first step 


toward the 


that had fallen into evil ways. Those 
who were then engaged in it -were 
classed with the lightning-rod agent, 
the gold-brick dealer and the three 
card monte man. Of course there 
was now and then an agent who was 
esteemed for his probity and his 


reliability but the number was small 
Mr. remarkable 


sight, saw in those early days that t 


tore 


he 


Rowell, with 


newspapers and magazines were des- 


tined to become a tremendous power 
the the 
and that as soon as they had reached 
the most 
the 


in development of country; 


that point they would bx 


effective mediums for reaching 


public with appeals for business 
He believed that 1t 


ide a dignified occupation and 


advertising was 
to be m: 
that deserved thx contidence of 
and manufacturers, it 


sound 


one 
merchants must 


basis and 


placed 


I conducted by 


be upon a 


must be self-respecting 


and decent men 


Mr. Rowell made up his mind that 
he would do what he could to bring 
about this end. His first task was to 
secure the good will and co-operation 
of the publishers. This was accom 
plished by faithfully carrying out 
every contract he made with them 
and by paying his bills promptly when 
they were duc With their aid and 
the assistance of some of the reput- 
able agents he succeeded in driving 
out of business the scalawags who 
had disgraced it so long He con- 





vinced advertisers that advertising 
was no longer a hold-up game but a 
legitimate and dependable means for 
the sale of goods. He established the 
first that 
served the name and persuaded the 
statements 


newspaper directory de- 


publishers to give sworn 


of their circulation. 


These were some of the things 
accomplished by Mr. Rowell during 
his long and busy life. He lived to |< 
see the evils that had at first threat- 


ened to wreck the business gradually 
remedied He the volume 
advertising increase from a few thou- 
sands to over $300,000,000 a year. To- 
day the men engaged in soliciting, 
writing and placing publicity are of 
the best type and everywhere com- 
attention 


Saw 


mand respectful because 


of | 


they are regarded as the 


representa 


tives of the greatest power for the 


creation of business—the public press 

debt the publishing and_ busi 
world owes to George P. Rowell 
the 
and 


be 


is 


Phe 


ness 


for his work making 


of 


in practice 
honorable 
The 
erect a 
be of 
little 


come 


advertising a great 
paid 
done to 


whether it 


occupation never 
least that 
suitable 
marble or 
that shall 
perpetuate 


can 
can be 
memorial 
of 


for 
his 


bronze matters 
to 


achieve- 


generations 
name and 


ments 





It is a lamentable fact that in 


\merican journalism accuracy is so 
often sacrificed to speed. Editors 
haste to get the 
eaders that they do not 


the to 


are 


in such great news 


before their r 


always take necessary time 


verify their facts before making them 


public. The insatiable thirst for in 
formation leads to extravagance of 
statement, yellow journalism and libel 


suits. Nearly every newspaper in the 
country instructs its correspondents 
to confine themselves to the truth in 
preparing their reports rhe rule is 

good one but how many newspaper 
writers observe it? The rivalry be 
tween the public prints is so great 
that fear of getting beaten on a piece 
of news leads the reporter to make 


statements that he hopes are true but 


cannot to Perhaps one 


ot 


stop prove 
days there will be published 
New York a 
only verified 
When it 
and 


these 


in newspaper in which 


news will be printed. 


does appear it will have a 


large valuable circulation. 





MR. LEWIS OF ST. LOUIS. 


St. Louis numbers among her citi- 


zens one who is justly entitled to be 
regarded as one of the brainiest men 
in the United States He is E. G 
Lewis, publisher of the Woman’s 
Magazine, the Woman’s Daily and 
other pe riodicals 

Mr. Lewis is a man whom mis- 
fortune cannot down He got into 
trouble with the government over a 
bank that he established in St. Louis. 


He pulled out of that all right and 
then the post office department over- 
| hauled him. It told him that he was 
| imposing on the government by send- 
|} ing his publications through the mails 
matter when they 
not entitled to that classifica- 
He went to Washington and 
presented arguments to show that the 
him false and 
| won out but not until it had cost him 
| over a million dollars 


s second-class 


were 


tion 


charges against were 


Mr. Lewis’s perseverance in over- 


| coming obstacles, his courage in fight- 
jing against great odds, his originality 





in planning and carrying on his sev- 
eral enterprises, and his inexhaustible 
resources place him among the cap- 
tains of industry in the publishing 
business 
Originality stamps almost 
His latest creation is 


a plan for selecting the editors of the 


every- 


thing he does 


St. Louis Star which he has recently 
purchased It provides that  sub- 
scribers of record the first of each 


year shall name the editor whom they 


want to conduct the newspaper for 
the next twelve months. 

Mr. Lewis believes that the people 
know best what they want and that 


as they are the ones who support his 
newspaper they should have the privi- 


lege of indicating their preferences. 


How the plan will work out in 
practice remains to be seen. It will 
certainly put the man who acts as its 
editor the first year on his mettle. 


lf he fails to please the readers of the 
Star will fired without 
mony, not by Lewis but by the 
subscribers 


be 
Mr 


he cere- 





NEW FIELD FOR EDITORS. 


The appointment of an ‘editor of 
State reports by Governor Fort of 
New Jersey is an innovation that 


might protitably be adopted by other 
States. It that a man 
who knows how to wield a blue pencil 
has not been employed to put State 
papers into such shape that they can 
be easily read and digested by the 
people for benefit 
supposed to be published. 


is a wonder 


whose they are 
At present 
it is doubtful whether twenty-five per 


of them 


cent. are examined even in a 
casual way by those who receive 
them 

\n intelligent and experienced 
newspaper editor is qualified to take 
the most verbose and turgid docu- 
ment and whip it into such shape that 
a busy man can get the meat out of 


it in a few minutes’ reading. 

valuable 
editor can save 
of 


Besides performing a ser- 
vice for the public an 


the State thousands 


dollars in 
printers’ bills. Why should the peo- 
ple be taxed to supply cash for a 


useless expense? Why should not 
the money now thrown away in furn- 
ishing junk dealers with bound vol- 


of 


umes reports that are never read 
be turned back into the _ people’s 
pockets or devoted to a better pur- 
pose? 

lf the New Jersey experiment 
works well, and there is not the 
slightest reason why it should not, 


within the next five years editors of 
public documents will be appointed in 
every State. 








The Edison Magazine. 

The New York Edison Co. has 
begun the publication of a new peri- 
odical called the Edison Monthly. It 
is printed on fine paper, is abundantly 
illustrated and contains a lot of val- 
uable information concerning the 
electrical field. The magazine carries 
a generous amount of advertising. 





Dispatch’s Outing Contest. 


The Lexington (N. C.) Dispatch has 
started its fifth annual outing contest. 
Last year the contest was for minis- 
ters; this year it is for young ladies. 
It is expected that even:more interest 
will be shown among the Dispatch’s 
friends over the success of the con- 
test than last year. In order to win 
the candidates must poll at least 
40,000 votes. 
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(From the 


Troy Reporter.) 

The hour for going to press was near, 
The forms awaited the make-up, 

The managing editor dropped a tear 


And longed for a good old shake- 


up. 


“Newspaper life is hard,” said he, 


“When it 


comes to running a sheet 


That hasn't a notion of policy 


Nor even a ten-line beat. 

“Never a line of telegraph, 
Never a stick of ‘mis,’ 

Never a cub to get the gaff— 
Never a sheet like this!” 


The editor yelled fora copy boy, 


But never a boy came nigh. 
He looked for a copy-desk slave to 
annoy 
And mournfully heaved a sigh. 
“We haven't a wedding, a smash-up, 
a crime, 
Railroads, markets or weather, 
We're scooped on politics every time 
And our ads are light as a feather. 
“Never a line of local news, 
Never a stick of State, 
Never a change of type to use— 
Pity the editor’s fate!” 
He gnashed his teeth in impotent rage 
And groaned in his deep dejection, 
“We haven't a book or a theatre page, 
We haven't a sporting section, 
A half-tone cut, a Sunday story, 
A woman's page or an office cat, 
How can a journalist hope for glory 
Running a sheet like that? 
“Never a sparkling paragraph, 
Never a bit of verse, 
Never a devil, never a staff— 
Could editor’s lot be worse?” 





CODE OF NEWSPAPER ETHICS. 


Edmund Booth in the September 
number of the Western Publisher 
suggests the following as a code of 
ethics for an independent newspaper: 

First. Pertaining to politics: 


(a) Acceptance and = support of 
measures that are worthiest and 
promise the largest good to the 
greatest number. 


(b) Support to the men best fitted 
in character, experience and ability 
for office and opposition to the unfit 
of whatever party. 

(c) Scientific fairness 
candidates for office. The purpose to 
be honest and fair, not to be sub- 
verted even by the desire to beat an 
unfit man or measure. 

Second. In general: 

(a) Transparent honesty in the 
handling of all news—reporters told 
to get the news, not to color it. 

(b) Editorial policy guided by the 
rule: “The best thing for the com- 
munity and for the people generally.” 

(c) Editors and publishers unham- 
pered by either party, capitalistic, 
labor, sectarian or mere private inter- 
ests. 

(d) The dominant motive actuating 
the entire institution, to render ser- 
vice, and to work hand in hand with 
whatever makes for the moral, intel- 
lectual and material good of the 
people. 


towards all 





A DOLLAR WELL SPENT. 


Stroudsburg, Pa., Sept. 5, 1908. 
Tue Eprror AND PUBLISHER Co. 
Gentlemen:—Enclosed herewith is 
check for one dollar to pay another 
year’s subscription to THE Epitor AND 
PusiisHER. We get more real benefit 
and pleasure from the dollar we spend 
with you each year, than for any 
other dollar spent. 
Very truly yours, 
Stroudsburg Printing Co., 
C. L. DRAKE, 
Manager Stroudsburg Printing Co. 
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PERSONALS. 





Capt. Henry King, editor-in-chief of 
the St. Louis Globe-Democrat, and at 
one time editor of the Quincy (IIl.) 
Whig, will be the principal speaker 
at the coming semi-centennial cele- 
bration of the Lincoln-Douglas debate 
to be held in Quincy Oct. 13. 


George Cary Eggleston, for several 
years leading editorial writer of the 
New York World, but who is now 
devoting himself to literary work, has 
novelized William C. DeMilles’ suc- 
cessful play, “The Warrents of Vir- 
ginia.” 


Herman Ridder, editor of the New 
York Staats-Zeitung, has accepted 
appointment as head of the publicity 
department of Mr. Bryan’s campaign 
and took charge of the job in New 
York Tuesday. 


E. H. Johnson, president of the 
Central News Company of Philadel- 
phia, has just returned from a trip to 
England and the Continent. 


Andrew McLean, editor of the 
Brooklyn Citizen, was one of the 
speakers at a meeting of the Personal 
Liberty League held in Prospect Hall, 
Brooklyn, Sept. 3. 


A. O. Bunnell, for forty-eight years 
editor of the Dansville (N. Y.) Adver- 
tiser, has retired. Mr. Bunnell is one 
of the oldest and best known editors 
of the State. 


James C. Latimer, editor of the 
Radford (Va.) Advance, and Charles 
J. Kesner, advertising manager of the 
same paper, have leased the Radford 


Opera House, the local theatre, for 
the season of 1908-1909. 
William Moore Trotter, editor of 


the Boston Guardian, and president 
of the New England Suffrage League, 
was in New York Sept. 3 to attend a 
meeting of the Anti-Taft Colored 
Republican leaders. 


Jesse B. Crary, editor of the Lum- 
ber Trade Journal, of New York city, 
has purchased a handsome summer 
residence on the Mystic River at New 
London, Conn. 


The Rev. Dr. William V. Kelly, 
editor of the Methodist Review, lec- 
tured at the Clifton Springs, N. Y., 
Sanitarium Aug. 28 on “Emily Dick- 
enson and American Poetesses.” 

Gordon, 


Alexander editor of the 
Washington (D. C.) Evening Star, and 
Mrs. Gordon, spent a few days last 
week at Atlantic City. 


Louis G. Fritz, owner of the 
Deutsche Zeitung and _  Svedliches 
Post-Journal, of Memphis, Tenn., and 
the first to translate any of Opie 


Read’s writings into a foreign tongue, 


was a visitor at Little Rock (Ark.) 
last week. 

W. E. W. Yuby, editor of the 
Greensboro (Ala.) Watchman, has 


recently written a history of Greens- 
boro. 


Henry M. White, editor of the Lee 
(Mass.) Gleaner, has been appointed 
one of the commissioners on the pro- 
posed Mt. Everett reservation in the 
Berkshires. 


Dr. T. P. Bell, editor of the Christ- 
ian Index, at Atlanta, Ga., has _ re- 
turned from a three-months’ tour of 
Europe. 


J. M. Geddis, editor of the New 
Zealand Free Lance, a leading weekly 





newspaper in Wellington, New Zea- 
land, who has been making a tour of 
the world, is concluding his trip with 
a brief stop in New York. 





John A. Sleicher, editor and pub- 
lisher of Judge and Leslie’s Weekly, 
called) on President Roosevelt at 
Oyster Bay last week to tell him that 
Albany county favors the renomina- 
tion of Gov. Hughes. 





General H. G. Otis, editor of the 
Angeles (Cal.) Times, who has 
been seriously ill for some time, this 
week submitted to an operation at the 
Johns Hopkins Hospital in Baltimore. 


Los 


C. S. Redfield, advertising manager 
of the Yale & Towne Co., New York, 
returned this week from a 
months’ vacation abroad. 


two- 


George H. Rowe, formerly presi- 
dent of the New York Press Club, has 
purchased a handsome three-story 
limestone and brick house at 122 Mil- 
ton street, Brooklyn 


Joseph A. Birkholz, formerly editor 


of the Orange Journal and East 
Orange (N. J.) Gazette, has been 
appointed a member of the State 


Riparian Board. 





Blue Pencil to Save Cash. 

Governor Fort of New Jersey has 
appointed William Cloke, New Jersey 
editor the New York Herald, to 
be State Commissioner of Reports, 
at a salary of $2,000 a year. The posi- 
tion was created by the last Legisla- 
ture on the recommendation of Gov- 
ernor Fort, and is for the purpose of 
cutting out superfluous matter from 
the reports of State departments and 
thus lessening the printing bill. 


of 


A Distinguished Visitor. 


Henry Campbell, the youngest 
newspaper editor in the United 
States, is in New York. Master 


Campbell, who is nine years old, is 
the editor, publisher, compositor, and 
pressman of the Boys’ Own Paper of 
Ironton, Ohio, a bona-fide publica- 
tion, with a paid-up circulation, and 
paid-for advertisements, which comes 
out twice a month, and which circu- 
lates. in several States. The paper 
was started last January, and since 
that time Master Campbell has not 
missed an issue. The subscription 
price is five cents a year, and the 
price of advertisements is two and 
one-half cents an insertion. 





NEWSPAPER STAFF NEWS. 


L. Waterman, who’ has been con- 
nected with German publications in 
New York, Cincinnati and Milwaukee, 
has been appointed general manager 
of the Baltimore Journal and Sonn- 
tags Post. 


James J. McCabe, a reporter on the 


Chester (Pa.) Times, has resigned 
in order to embark in business with 
Flavin & Son, brokers, of Philadel- 


phia, who will open an office in Ches- 
ter with Mr. McCabe in charge. 


W. L. Brunner, a newspaper man 
of Lebanon, Pa., has been appointed 
press agent of the Academy of Music 
of that city. 


S. B. Fryar, managing editor of the 
Texarkana (Ark.) Morning Courier, 
has resigned to accept a similar posi- 
tion with the Beaumont Journal. 


E. W. Carmack, who was defeated 
for the Democratic nomination for 
governor, has been appointed editor 
of the Nashville Tennessean, Nash- 





THE EDITOR AND PUBLISHER. 


ville’s new morning paper. Mr. F. D. 
Lander, of Taylor-Trotwood Maga- 
zine and editor of the Columbia Her 
ald, will be business manager. 


Walter E. Beverly, former editor 
of the Clintwood (Va.) Times, has 
accepted a position with the South- 
west Virginia Enterprise, of Wythe 
ville, Va. 

Horace Meese, who was formerly a 
member of Frank A. Munsey’s staff, 
has been appointed business manager 
of the New York Evening Call, suc- 
ceeding Mr. Ghent. 


OBITUARY NOTES. 


Frank E. Manning, member of the 
firm of Gatchell & Manning, engrav- 
ers, of Philadelphia, died Sept. 5 at 
Silver City, Mexico. Mr. Manning, 
who formerly lived in Merchantville, 


N. J., was well known among news- 
paper men as his firm did consider 
able work for the press. 

Edward J. Kitson, a well known 


newspaper and magazine photogra- 
pher, of Philadelphia, died in that 
city Sept. 4 of heart disease. 

R. M. Harstone, who had a long 


experience On newspapers in Canada 
and the United States, died suddenly 
of heart failure in Duluth, Minn., Sun- 
day. He was about thirty-eight years 
old, and left a widow. 


Col. William Walker, of the edi- 
torial staff of the New Orleans Pica- 
yune, died August 30. He was a 
brilliant scholar, a forceful writer and 
a sterling Christian gentleman. 


Earl B. Coe, formerly managing 
editor of the Denver Times, died in 
New York recently. 


While running to catch a train at 
Humboldt, Neb., Oliver L. Hall, edi- 
tor of the Standard of that place, 
dropped dead of heart failure. 


James Hudson, court reporter of 
the Jackson (Mich.) Citizen-Press for 
years, died last week. Mr. 
Hudson born in England and 
came to the United States in the 8o’s. 
For several years he was a clergyman 
but finding the work uncongenial he 
turned his attention to journalism. 


seven 
was 


Gilmore Isadore Lee, a newspaper 
man, formerly of Pittsburg, died in 
Denver last week. 





R. C. Bertram, for 31 years sole 
owner of the North Sydney (N. S.) 
Herald, and for some years president 
of the Nova Scotia Press Association, 
passed away Aug. 31. 


oo 
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SITUATIONS WANTED. 


Advertisements under this classification will 
cost One Cent Per Word. 





EXPERIENCE 


Educated, 
non-technical weekly 
to invest if mutually 
“Accurate,” care THE 


TEN YEARS’ 


As a writer, editor, proofreader. 
young. Want place on 
or monthly with chance 
satisfactory. Address 
EDITOR AND PUBLISHER. 
BUSINESS OR ADVERTISING 
MANAGER 

With a clean record; capable, energetic and a 
business getter. Writes ads. and plans adver- 
tising campaigns with great suc . Not out 
of a job; want to better myself, and get a 
change of climate for health of wife. Can 
prove ability as a business producer, and am 
thoroughly familiar with every detail of news- 
paper work. Fifteen years’ advertising ex- 
perience. References the highest, including 
present employer. A reasonable salary and a 
share of the increased profit that I bring you. 
I can also furnish a high class managing or 
city editor, college education, forcible writer 
with years of actual newspaper work to back 
him. Can arrange to make change October 1st. 
Address “Hustler,” care of The Editor and 
Publisher. 

CARTOONIST, GENERAL 

ARTIST. 

Original and of acknowledged ability wishes to 
change. Reasonable Franklin, 309 
First avenue, N. Y. 


FOR SALE, 








SKETCH 


salary. 








FOR SALE. 
Bindery; established 30 years; full details on 
inquiry: terms to suit buyer; 3 months’ rent 
free: F. F. Holsopple, Hunting- 


investigate. 
don, Pa 


ADVERTISING MEDIA. 


CONNECTICUT. 











MERIDEN MORNING RECORD. 


Old established newspaper, delivering more 
than go per cent. of its circulation directly 
into homes. Only two-cent newspaper in city. 
Population of field covered exceeds 60,000. 


NEW YORK. 





BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the strongest Want 
suet in the State, outside of New York 
ity. 





WISCONSIN. 


THE EVENING WISCONSIN, 
Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 








WASHINGTON. 





THE DAILY TIMES. 
AND THE SUNDAY TIMES, 
SEATTLE, WASHINGTON. 

Brings best results for money spent for adver- 
tising in the Pacific Northwest. Published even- 
ings and Sunday morning. 

Classified ads. 10 cts. a line Daily, 15 cts. a 
line Sunday. Six words in a line nonpareil. 











$6,400.06 return in 1907 from owner's per- 
sonal effort on and investment in an Ohio 
valley daily. Property can be purchased at 
$20,000.00, one-half cash, balance deferred. 
A reputible business manager qualified by 
age and experience for full conduct of such 
a property might buy one-half or a minority 
with a cash payment of $4.000.00, balance 
deferred. Proposition No. 430, 


Cc.M. PALMER 
Newspaper Broker 
277 BROADWAY, NEW YORK 


Many other available properties and a 
number of unsatisfied buyers. What may I 
endeavor to secure for you? 








COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 


Features in matrice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 














PICTURES MAKE 
CIRCULATION 


Daily Photograph Service—Biggest, Best, 
Cheapest. Weekly Matrix Service—Men, Women 
and Events. Sent on trial without charge. 

GEORGE GRANTHAM BAIN, 
32 Union Square, New York City. 


TYPEWRITER RIBBONS 
3 for $1.00 delivered. 


ANY MACHINE, ANY COLOR 
RECORD OR COPYING 
Western Ribbon Go., San Mateo, Cal. 
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THE ADVERTISING WORLD. 


TIPS FOR BUSINESS MANAGERS. 


Che 
Court, 





Volkman Agency, Temple 
New York, 3,000 lines 
in Pacific Coast papers for the Vapo- 


is using 


Cresolen¢ Company, 180 Fulton 
street, New York. 

The J. Walter Thompson Agency, 
East Twenty-third street, New York, 


morning papers for the ad- 
vertising of the Atlas Cement Com- 
pany, 30 Broad street, New York. 


rhe Empire Furniture Company, 
521 West Twenty-first street, New 
York, is sending out orders to West- 
ern papers through Ernest Edwards, 
429 Sixth avenue, same city. 


is using 


The George Batten Company, East 
Twenty-fourth street, New York, will 
shortly make contracts for the adver- 
tising of the F. M. Hoyt Shoe Com- 

y, Manchester, N. H. 

rhe F. P. Shumway Agency, 
ton, is sending out twelve lines eight 
advertise G. F. Alexander's 
1 Cure 


Bos- 


times to 
\ 


sthm:z 
The Oakland Motor Company, De- 
troit, Mich., is putting out 2,000 lines 
through the O. J. Mulford Agency, 
same city. 





& Cunnyngham, 
line renewal con- 
Schwab & Co., same 
Southwest and Northwest. 


Williams 
are placing 
tracts for Selz, 
city, in the 


Chicago, 


5,000 


The Frank Presbrey Agency, 7 
Twenty-ninth street, New York, 
for ninety-eight 
lines, thirteen times, in weekly papers 


vest 


is making contracts 





for M. Hartley & Co 

he Hanover Canal Company, St. 
Louis, is placing page ads. through 
the Nelson Chesman Agency, same 
city. 

Dauchy & Co., Murrs ay street, New 
York, are making renewals for Par- 


ker’s Hair Balsam. 

Chicago, is 
seventeen 

Say- 


Agency, 
six lines 
papers for the 


The Humphrey 
contracting for 
times in Sunday 
man Company 
D’Arcy Agency, St. Louis, is 
lines in a limited list of 
Corno Mills Company, 


The 
using 2,500 
papers for the 
same city. 


Green’s Capital Advertising Agency, 


Washington, D. C., is placing 5,000 
line renewal contracts 

The Morse Agency, West Thirty- 
fourth street, New York, are sending 
out renewals and making new con- 


r 


tracts for the 


& Chemi- 
cal Company, 


Boston. 


Potter Drug 
Cuticura, 


Proctor & Collier, Cincinnati, are 
making contracts for Proctor & Gam- 
ble, Ivory Soap. The space to be used 








THE ITEM DOMINATES THE 
NEW ORLEANS FIELD 


TOTAL ADVERTISING FOR THE MONTH OF 


JULY: 
ITE - - 24,021 ins. 
1a PAPER. 19,745 ins. 
TmImD PAPER ....... 17,918 ins. 
FOURTH PAPER ...... 15,825 ins. 
The Item guarantees advertisers a 


larger total circulation than any other 
New Orleans paper, and a city circula- 
tion larger than any other two New 
Orleans papers combined. See report of 
the Association of American Advertisers. 


SMITH & BUDD 
FOREIGN ADVERTISING REPRESENTATIVES, 
Brinswick Bldg 3d Nat. Bank Bldg Tribune Bldg 
New York. St. Louis. Chicago. 




















is five inches three times a week for 
one year. 
The M. J. Shaughnessy Agency, 


Temple Court, New York, will place 
the advertising of Birdsey-Somers & 
Co., La Reine Corsets, 3 West Nine- 
teenth street, New York. 


The P. Remington Agency, New 
York, is making up the list for the 
Hunyadi Janos advertising. 


The C. E. Sherin Agency, New 
York, will shortly place renewals for 
the Duffy Malt Whiskey advertising. 


N. W. Ayer & Son, Philadelphia, is 
preparing a new list for the Standard 
Oil Company. 

The W. S. Kilmer Agency, Bing- 
hamton, N. Y.,is handling new orders 
for Swamp Root advertising. 


The John H. I. Rennard 
Co., of Wheeling, W. Va., 
the newspaper advertising of the 
United Woolen Mills Co. for their 
five located at Parkersburg, 
Huntington, Charleston, Clarksburg 
and Wheeling. 


Advertising 
will handle 


stores 


NOTES OF THE AD FIELD. 


A. B. Chivers, for ten years adver- 
tising manager of the New Orleans 
Item, has resigned in order to be 
come advertising manager of the 


Cleveland (O.) News. 


The Sharps ‘Advertising Automatic 
Co. has been organized in New York 
to carry on an advertising busine:s. 
Leon S. Sharps, 241 Macon street, 
srooklyn, is one of the incorporators. 


Herman Odenbach, for eighteen 
years advertising agent for the old 
Deutscher Zeitung, and nearly eleven 
years on the New Jersey Freie Zei- 
tung, of Newark, has resigned from 
the last named paper to become out- 
side agent for F. L. Lutz & Co., manu- 
facturers of cigars. 








The Atlantic Coast 
Mr. Wilbur McCoy, the efficient agri- 
cultural and immigration agent, is 
sending throughout the United States 
attractive printed matter advertising 
the various sections of the State. 


Line, through 


W. Frank Dunn, formerly Western 
advertising manager of the Chicago 
Journal and special representative of the 
Dayton Journal and St. Louis Week- 
ly Star, has been appointed advertis- 
ing manager of the Chicago Journal. 
He was at one time advertising man- 
ager of the Star League. 


The Daily Sentinel, morning, which 
has been published at Pontiac, IIL, 
for a number of years, has suspended, 
leaving the Daily Leader, evening, 
the only daily in the field. Dustin 
and Holbrook, of Dwight, control the 
plant of the Sentinel. They will con- 
tinue to issue the Weekly Sentinel for 
the present. 

T. F. Flynn, of the S. C. Beckwith 
Agency, has gone South in the inter- 
est of that agency. 


F. W. Thurnau, one of the best 
known advertising men in the West, 


has joined the staff of Paul Block’s 
Western office. J. C. Henderson, who 
has been representing agricultural 


papers in the West, has also joined 
Mr. Block’s Western staff. 


D. J. Randall, Eastern manager of 


the Scripps-McRae League, Tribune 
Building, New 


York, has returned 





home after a vacation spent at Lake 
George. 


W. J. Hoffman, advertising mana- 
ger of the Portland Oregonian, is 
spending a few days in New York. 

A. W. Brown, advertising manager 
of the New Orleans States, is in New 
York on business. 


CHANGE IN LEVEN AGENCY. 


Clayton Cunningham, of the well 
known firm of Durand & Cunning- 
ham, 85 Dearborn street, Chicago, has 
acquired a substantial interest in the 
Ben Leven Advertising Company. 
Mr. Cunningham will take charge of 
the finances and credits of this 
agency. 

Mr. Cunningham is one of Chicago's 
representative young business men, 
and is well known in social and finan 
cial circles. 

The Ben Leven 
has recently annexed a 
of strong new 


Advertising Co. 
large number 
accounts. 


DO YOU ‘WANT TO EARN $500? 


Springfield Board of Trade Seeks a 
Plan to Advertise the City. 


The Springfield (Mass.) Board of 
Trade wants to advertise the city but 
doesn’t know just how to go about it, 
and so it offers a prize of $500 for a 
plan that will bring the quickest and 
most satisfactory results. 

Circular letters setting 
offer of the Board of Trade 
mailed broadcast, and include 
formation necessary for those who 
désire to enter the contest. After 
reciting the fact that Springfield was 
organized as a town in 1636—two 
hundred and seventy-two years ago 
the Board of Trade, in its circulars of 
information, calls attention to the fact 
that the city’s population is 82,000; 
that there are sixty-three churches, or 
church for every 1,300 of the 
city’s population; that there are four 
theatres, twelve banks and twenty- 
five hotels. 

Another thing to which the Board 
of Trade points with pride is the city’s 
excellent public school system, which, 
it is asserted, is second to none in the 
United States. A low tax rate, 
water, low rent, excellent street-car 
and train service, and its large city 
parks are other features upon which 
the Board of Trade elaborates. 


forth the 
have been 
the in- 


one 


good 








THE “TOPEKA CAPITAL” 
HOLDS THE RECORD 


No other newspaper in America, in a 
city of 50,000 population or less, has 
so large a circulation as the Topeka 
Dairy Capitat. Its sworn average 
daily circulation for the year 1907, 
was 26,019. For nineteen successive 
years the Amerjcan Newspaper Direc- 
tory has had a detailed report of the 
circulation of every issue of the Cap- 
ITAL without omission of even one day. 
Each year has shown an increase over 
the preceding year, and the showing 
for 1907 was best of all—an average 
daily increase of 4,072. 

The Capitat is absolutely supreme 
in its field. It has a larger circu- 
lation, prints more foreign advertising, 
more local advertising, and more classi- 
fied advertising, than any other daily 
in Kansas. It is the only Kansas 
daily that makes public each day the 
actual number of copies it sells. It 
is the only mnewsnaper in Kansas 
printed every day in the year. It is 
the only daily in Kansas with a_gen- 
eral circulation throughout the State. 


Arih~ Cappo 


Publisher. 
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ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex: 
amination of their circulation and 
have received certificates showing the 




































































actual circulation of their publica- 
tions: 
ALABAMA. 
ITEM... 0+ sees seseeeeeesseeeesseesee s+ Mobile 
CALIFORNIA 
ee. ae rrr re San Francisco 
MEE. 60sec naw nensscmanvesse San Francisco 
CONNECTICUT. 
Te SUPPORTO eee New London 
FLO RI DA. 
METROPOLIS ........... TPE "Jacksonville 
CHRONICLE 
HERALD 
JOURNAL ... 
CAPITAL 
DEED ecu sdavaksasauyebuaesaeeeneee 
LYNN PUERTO. sce cecevctcvecses Lynn 
NEW _JERSEY. 
pero veseeee++Elizabeth 
______iNEW YORK, _ 
TIMES-UNION . Albany 
DEP -Shanwed been sseenersseks oe veebenes Baffalo 
NEWBURGH DAILY NEWS......... Newburgh 
LESLIE’S WEEKLY (Cir. 115,000)...New York 
RECORD SSih-ace cate a Seeereereer eee eee Troy 
NORTH CAROLINA 
SEW  sauvnwdiayeousea overetecesueed Charlotte 
OKLAHOMA. 
GCHERRIOEE cccnssccececce ..-.-Oklahoma City 
OHIO. 
TEAC oc 00.0000 00060000000000000 0 
PENNSYLVANIA. 
BEES.  svkcdeabausecsnnkis occcccce close 
TIMES . sseeeeeees Chester 
MORNING DISPATCH pes ose ccesosdeseeus Erie 
TERAED ccccccccacccccesceccccccccste GRGe 
BULLETIN ...... 90 506.060.0000 605 ce eee 
GERMAN GAZETTE............... Philadelphia 
DISPATCH ..... coe eovcecees .- Pittsburg 
TENNESSEE. 
NEWS-SCIMITAR ............++.++++-Memphis 
EEL ou ndjca'n bas deRennsbndwso ease Nashville 
TEXAS. 
GHEROMICER occ cccccccsssoeccvse «+....Houston 
BEE - 655000 scnnseseresose o¢eeee ++++.-Houston 
GAZETTE ..... cccacccessocccss ocean GGUS 
WASHINGTON 
TERRE. cccccese ecceees sessceece .. Seattle 
WEST VIRGINIA. 
REET, cis acssosvsendeasdaceeses Charleston 
WISCONSIN. 
EVENING WISCONSIN ............ Milwaukee 





Sale of American Telephone Journal. 

The American Telephone Journal, 
which was purchased by the McGraw 
Publishing Company, New York, 
about six months ago, and with which 
was incorporated Sound Waves, has 
been sold to Fred S. Kenfield, a well- 
known and successful publisher of 
Chicago, who will issue the publica- 
tion from that city. The first issue 
under the new management bears the 
date of Aug. 29. With it is consoli- 
dated Telephony of Chicago. 
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CARTOONISTS’ WAYS 


PITTSBURG SUN’S FUNNY MAN 
SETS THEM FORTH IN 
BREEZY SLANG. 


the Artists’ 
Work on Pictures of Taft and 
Bryan and Makes It Plain That 
As They 
Are Unequalled.—Pastels in Slang. 


He Tries to Analyze 


Distortion  Illusionists 


By CLarence L. CULLEN. 


Ever notice how much Taft looks 
like a pickled panhandler on his way 
to the night court in the gitapp 
wagon, and then again, did it 
strike you how much he resembles 
one of our most renowned citizens in 
the act posing for his pastel by 
Sargent? It depends upon which 
paper you pick up. 

This morning | 
Bryan that made 
deceased dogfish 
and now, 
makes him look like 
minus the bun. Some of these take- 
off sketchists put a pair crinkled 
and accordion-pleated breeks on 
Bryan that make him look as if he'd 
been sleeping in a roundhouse for a 
couple of weeks without removing 
‘em, and then, others dike him out in 
razor-creased peg-tops like the kind 
worn by the rakish college kid in the 
back-page magazine ad of the 
of Splookenheimer. 


ever 


ot 


saw a of 
him 


cast 


cartoon 
look like a 
up on Deal 
here’s one that 
Daniel Webster, 


Beach, 


of 


tiouse 


OUGHT TO STRIKE 

Well, what kind 
he wear? And what 
it make, anyway? 
these campaign picturists 
together and strike 
average when it to a little 
detail like pants, wouldn’t you? 

The draughter whose pencil knows 
no brother when it comes to plug- 
ging for Taft makes the Oyster Bay 
candidate from Ohio all chest and no 
more paunch than a runner in the 
Marathon, and the ag'in-Taft artist 
hands him the rat-tat-tat by pasting 
a waist-line circumference on to him 
that makes the fat member the 
Two Maes knock-abouters look like 
a slate pencil by comparison. 


AN AVERAGE, 

does 
does 
you'd think 
would get 


kind an 


nankeens 
difference 
Only, 


of 


some of 


comes 


of 


BRYAN’S FETCHING SMILE. 
If that ear-to-ear gash in Bryan's 
map looks so much as if it had been 


made by a broad axe, as some of 
them draw it, then he ought to be 
able to cop the Georgia watermelon- 


eating match in a bite, and if the Taft 
smile makes him look so much like a 
Delancey street barber coming home 
the Coney Island boat with 196 
beers under his surcingle as the anti- 
Tafters picture him, then Hitchcock 
ought to tell him to erase that grin 
before the boat eases into the slip. 

I never saw Wee Willie Winksie 
Hearst—say, did anybody?—but if he 
looks as much like a lovely Watteau 


on 








The Advertiser Asks 


==Not “HOW MANY COPIES DO YOU 
SELL?’’—but ‘“‘WHAT ARE YOU Do- 
ING TO PERSUADE YOUR READERS 
TO READ AND ANSWER THE ADS?” 

If you want to do all that is possible 
to do to educate your readers in this 
direction, the Showalter Advertising 
Tromotion Service is necessary to you. 


W. D. Showalter 
150 Nassau St. New York 
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shepherd as his own personally con- 
ducted staff of cartoonists draw him, 


what does he want to be President 
for? And if he looks so much like a 
Falkland Islands penguin with the 
pip, as the ’raus-mit-hims of a sub- 


sidized opposition press portray him, 
wouldn’t you think he’d anchor on 
that Mexican ranch and try to forget 
it? 

HOW 
the 
running. 
him as if he 
teeth, and the 
touched a crayon 
didn’t rig him out with a set of 
munchers that made his chart look 
like a Halloween pumpkin slinking 
up a blind alley after dark. 

Is Bryan’s rear hemp all cowlicks 
hanging over his dandruffy collar like 


THEY DID UP T. R. 

same way when T. R. 
Some of them drew 
hadn’t even begun 
rest of them never 
to him that they 


It was 
was 


to 


strands of tarred rope or wisps of 
cold boiled greens, or is it human 
hair? 

Has Taft got a_ tallowy, crinkly, 


cunnin’ mustache colored like oleo- 
margarine and turning up at the ends 
like the lip excelsior on a Chatham 
Square nearly-new-clothes-shop dum- 
my, or his unshaven stuff look 
like the mustache of a bunned Bronx 
cop that’s just been caught asleep off 
post in the boiler room of a laundry? 


does 


BILL TAFT’S EYES. 

Do Bryan’s ears stand out from his 
bean like the balloon spinnakers of a 
piratical Chinese junk in a typhoon 
on the Yang-Tse-Kiang river, or are 
they just ears? 

Are Taft’s lamps just teeny-weeny 
slits in a longitudinal plateau of 
waxy fat, are they almost eyes? 

Does Bryan always try to look like 
the iron-jawed man in a yap circus 
lifting a couple of Percheron horses 
by a strap held in his teeth, or has 
he got a jaw like almost anybody 
else? 

When 
bulge 


ABOUT 


or 


a horse does he 
the neighborhood 
the saddle like the caboose of a 
slag train on the Baltimore & Ohio 
railroad, or is that just a knock? 


Taft sits on 
out around 
of 


HAVE PASSIONATE NATURES. 
They've got the intense, 
Southern natures, these cartooning 
people, haven’t they? Mandeyville? 
They either see you or they don’t. 
If you don’t believe in a little thing 
like taking off the tariff on steel rails, 
as they do, they'll make you look in 
their pictures of you like a flashlight 
tintype taken on the Atlantic City 
boardwalk just before you were 
pinched for biting the arms off three 
little girls, and if you believe in the 
initiative and referendum, 
one of the Cohan honey-boys he is, 
as they themselves believe, they plug 
you along with their pencils as a 
composite of Robert Edeson and 
Harry Woodruff. and all the rest of 
those matinée winners in bisque. 


passionate 





The Troy Reporter. 

The annual number of the Reporter, 
issued by the Troy Newswriters’ Asso- 
ciation in the interests of Old Home 
Week, has made its appearance. It 
is a handsome publication filled with 
articles illustrated by high-grade half- 
tones and striking advertisements of 
the progressive business concerns of 
the city. The publication reflects 
great credit on Rutherford Hayner, 
the managing editor; Philip H. Sulli- 
van, editor; and Robert E. Quinn, the 
business manager. 


Twenty young ladies, winners of 
the Detroit Free Press contest, are 
enjoying a trip to Niagara Falls, Lake 
Ontario and the St. Lawrence River. 


which ever 





Does it pay to run a 


LINOTYPE? 
ASK THE USERS 


Users will be found in almost 
every town in the United States 
large enough for a daily paper or 
a progressive weekly. 

Linotypes will also be found in 
all progressive job printing offices 
where quality goes hand in hand 
with time and labor-saving. 


distributed among nearly 4, 
offices = 


000 








ASK THE USERS 


More than 13,000 Linotypes 


ASK THE USERS 


MERGENTHALER LINOTYPE CO. 


NEW YORK 





The Only Real One-Man Machine 











“ELIZA ANN’S” LETTERS. 


Author Proves to Be Manager of a 
Big Lumber Company. 
(Special Correspondence.) 
Spokane, Sept. 5.—A series of let- 
ters signed “Eliza Ann,” published 
in the Spokane (Wash.) Spokesman- 
Review, have attracted much atten- 
tion in the Pacific Northwest during 
the last few months. They touched 
on a little of everything in Spokane, 
and as they were believed to be the 
work of a well-informed woman they 
stirred up no end of comment. 
Last week it 


was discovered that 
“Liza Ann” is Asa V. Bradrick, man- 
ager of the W. H. Gerhart-Bradrick 


Lumber Company, operating in the 
Priest River country, where a $200,000 
plant is cutting white pine logs into 
lumber. He is also a trustee of the 
First Methodist Church, the Young 
Men’s Christian Association and the 
150,000 club, and identified with 
other enterprises. 

Mr. Bradrick is now on a trip to 
Indiana, where he created the char- 
acter and the series of letters, calling 
a spade by its right name, when a 
telegraph operator and station agent. 
He will visit acquaintances in St. 
Paul and Minneapolis, also at Shel- 
byville, Muncie and _ Indianapolis, 
going thence to Cleveland, Cincin- 
nati, Dayton and other cities in Ohio 
to pass several weeks with relatives. 

Mr. Bradrick was at one time editor 
and publisher of the Jeffersonian at 
Shelbyville, Ind., and also served one 
term as county clerk, being the only 
Democrat elected in that part of 
Indiana since the war. He also 
assisted materially in ousting a gang 
of grafters, which resulted in the 
imprisonment of several county offi- 
cials and one business man. 

Mr. Bradrick has incorporated the 
best of a long series of Spokane let- 
ters in a volume, called “Liza Ann 
Gets Wise; or, the Secrets of a 
Western Rooming House Revealed.” 
These books are for private circula- 
tion. 


is 





| 
| 
| 
| 





Oklahoma’s Subscribers’ Census. 

The Oklahoman, published at Okla- 
homa City, has just completed a cen- 
sus the business of 
its subscribers. 20,008 
persons who 


only 244 


of occupations 
Among the 
are direct subscribers 
found to be non-pro- 
ducers. One hundred and six 
pations are represented, the 
number engaged in any one 
is farming, which is represented by 
6,407. Last year Oklahoma produced 
over $200,000,000 in agricultural and 
mineral products. 


were 

occu- 
largest 
of these 


The San Francisco (Cal.) Evening 
Globe and the Fresno (Cal.) Herald 
have been elected to membership in 
the American Newspaper Publishers’ 
Association. 
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profits by delaying its adoption. 


Fisher Bldg., Chicago, 





It is not a question of being able to afford 
“THE KOHLER SYSTEM” 


The only thing to determine is that a printer or newspaper owner is decreasing his 
Let us do a little figuring with you. 


KOHLER BROTHERS, Electric Newspaper Engineers 
No. 1 Madison Ave., New York. No. 56 Ludgate Hill, London, E. 2. 











8 
VALUE OF SALESMANSHIP. 


A. F. Sheldon Points Out Its Import- 
ance in the Ad. Field 


\. F. Sheldon, president f the 
Sheldon School, Chicago, at the Kan 
s Ci of Ad. Clubs, 
deliv« and yvaluabl 
lk n Its Relation 
odern Business 





He devoted the earlier part ol his 


ddress to the relations existing b« 
ween salesmanship and advertising 
He said that a search for the rea 
sons for the success of the great 
advertising men of the country leads 

the conclusion that it was not 
because of their ability to write copy, 

plan clever lay-outs, or their 

knowledge of the best mediums, ort 
their ability to organize their depart 
ment on a systematic basis, but 
because they were salesmen 

‘Salesmanship,” he declared, “1s the 
sal goods at a profit. It is some 
thing more than the exchange ot 
goods for money Phe act of ex 
change is not the sale itself, but the 
result of the sale rhe sale is really 
acc ymplished when there is a. ce 
cision in the mind to buy The 
signing of the order and the ex 
change of money for the goods ars 
necessary details which follow the 
decision 

“The sale is a mental process; It 
must take place in the mind In 
order to make the sale the salesman 
must alter the customer's state of 
mind until it agrees with his own 
llow is it done? 

“He first secures attention As he 
proceeds he carries the mind of th 
customer from attention to interest, 


from interest to desire, and finally 


1 


the psychological moment, brings out 





his strongest closing argument and 
crystallizes that desire to have into 
. decision to buy 

“In all salesma are four 
factors, the salesman, the customer, 
the goods and the sak The adver 
tising man who is analyzing the 
needs for a campaign must take into 
consideration every one of these 


factors in their more complete sense 
He must know the methods and dis 
tribution of the sales force. He must 

intimately the needs of the 
yer, he must all of 
factors which custom- 
de sire 


he is 


1 
KTOW 
cust 


the 


recognize 
affect the 
demand for the 
The advertising 
customer must 
insight into the 


consumer or job- 


er’s or goods 
advertising 
man’s analysis of the 
thorough 
of the 
may be 
course, idle 
detail the 
man’s knowledge 
yet many 
are who have utterly 
this fundamental 
never thoroughly 
points of the 
which is 


include a 
psychology 
ber, as the casc 
for me to 

necessity 


ae ee 
point out in 
the 


1 
ot his 


any 


for advertising 


goods, how adver 
tising men there 
tailed to 


principle; 


grasp 
who have 
grasped the selling 
they advertise nor, 
important, learned h 


made, sold, distributed and 


goods 


equally ow the 


1 


goods are 


used.” 


To Make Paper Out of Cotton Stalks. 


\ company called the Southern Stalk 
Pulp and Paper Co organized 
at Atlanta, Ga., to manufacture paper 
from cotton stalks, cotton seed hulls 
and other portions of the cotton plant 


has been 


which now go to waste \ 


invented by W. H. Croll will be used 
W. E. McMillan is president and Hut- 


process 


son Lee secretary-treasurer. 
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OT 


NEWSPAPER 
—PRESSES= 








ALL SIZES 


ALL STYLES 





These Important Exclusive and Patented Features: 


ALL SPEEDS 








Direct-Independent Drive 


Minimum Plating Positions 


Web Tension Equalizers 
Web Tension Indexes 


Multiple Drives (on large presses) 


Staggered-Positioned Printing Cylinders 
Graduated Printing Cylinders 
Continuous Adjustable Ink Distribution 
Wedge Impression Adjustment 
Adjustable Paper Roll Journals 


Independent and Collective Tension Control 
Accelerated Web Associating Rolls 

Ideal Angle Bar Arrangement (°° ‘ouble.wiath 
Non-Smutting Folding Rolls 

Perfect Cross and Vertical Association 
Spring-Mounted Cutting Cylinders 

Steel Cutting Grooves 

Adjustable Tapeless Folders 

Constantly Rotating Folding Blades 


Collect-without-:ransfer—No ribbons 


QUALITY and QUANTITY of PRODUCT 
ECONOMY of PAPER, TIME and POWER 
SIMPLICITY, DURABILITY and SPEED 





New York, 41 Park Row 





WALTER SCOTT & CO. 


Main Office and Factory: 


PLAINFIELD, NEW JERSEY, U.S. A. 
Monadnock Block, CHICAGO 








ADVERTISING A CITY. 


Bound Perforated Postal Card Views 
to Be Distributed Free. 

Fred Brooks, of Jacksonville, Fla., 
has originated a plan for advertising 
the city which has been approved by 
the local Board of Trade 
in binding together twenty-four beau- 
tiful postal card views of Jacksonville, 
on the of which is set forth 
facts concerning the 








It consists 


cover 
some valuable 
city’s prosperity 

Each card is perforated so that it 


can be taken out of the book and | 
mailed at any time, in addition to 
which the pamphlet will contain at- | 
tractive advertisements The books | 
will be given free to advertisers, and | 


thousands of beautiful | 


sent to 


result 
pictures will be 
persons throughout the country 


as a 


interested 


| 


The members of the Monongahela | 
Valley, Pa., Press Association, which | 
held its monthly meeting at Eliza 


beth recently, inspected the new lock | 
and dam just completed after three 
years’ work, located at that place. 





| Democrat have 


LEWIS’ CO-OPERATIVE PAPER. 


Subscribers of Record Each Year to 
Elect Chief of Editorial Staff. 
Edward G. Lewis, purchaser of the 

St. Louis Star and Chronicle, made 

the following editorial announcement 

when he took possession August 31: 
“We propose to give you in this 

newspaper a fearless, clean, honest 

journal, and it is my purpose that as 
soon as it can be accomplished a trust 


agreement shall be drawn, through 
which its subscribers of record the 
first day of each year will by refer- 


endum vote elect a trustee as chief of 
its editorial staff, in whose hands for 
the ensuring year entire control of its 
editorial and policy shall be 
vested, and who shall appoint its edi- 
torial staff.” He pleads for a “clear 
field, an open fight and a square deal.” 


news 


The Poughkeepsie (N. Y.) Evening 
Enterprise and the Dutchess County 
been consolidated un- 
der the name of the Daily and Weekly 
Enterprise, with Derrick Brown 
manager. 


as 





WHY HE TAKES THE E. & P. 


New York, September 2, 1908. 
EDITOR’ AND PUBLISHER. 
Gentlemen:—Enclosed find check 


for $1, in settlement of my subscrip- 


tion. There are many things that I 
can do without, but this is not true 
of your publication. Through THE 


Epirok AND PUBLISHER I like to keep in 
touch with my newspaper associates of 
more than twenty years. 
Yours very truly, 
Robert E. Livingston, 
Editor Gas Logic. 


Daily Newspapers on Steamers. 
The Alaska 


Company will 


Pacific 
within a 


Steamship 
few months 


issue a daily newspaper on its two 
liners, the Watson and Buckman, 
plying between Seattle and San Fran- 
cisco. The Alaska Pacific Wireless 
News service will furnish the hap- 
penings of the day. Tony Allen, 
purser of the Watson, is slated for 


the berth of editorship of the Wat- 
son Whirlwind, while W. J. Ingalls, 
purser of the Buckman, will direct the 
editorial policy of the Buckman Blast. 














